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FOREWORD

The Survey of Departing Visitors 2017 is a part
of the series of Tourism statistics which will be released
by the Statistical Department in collaboration with the
Turks and Caicos Islands Tourist Board during the
2017 calendar year. This is an integral part of the
Department’s program to produce tourism statistics
on the TCI as a core component of the national

statistics.

As tourism is a major economic activity in the
TCI, there is also a need to address the balance in
providing quality products and services available to
tourists, forwarding the country’s business and social
development and preserving the natural beauty of the
Islands. It is in this area that statistical information

plays a major role.

This report intends to help with providing key
players in the tourism industry with useful information
in planning and program development for the best
interest of the Islands. This survey also provides data
useful for marketing strategies and programs to

evaluate the tourism product and for the TCI to remain

competitive.

The report is a product of the efforts and
contribution of several persons and institutions.
The Statistical Office acknowledges the support of
the TCI Tourist Board and in particular the
Director Mr. Ramon Andrews and Ms. Candesha
Swann of the Grand Turk Office. The kind
cooperation of the Airport Authority led by
Mr. John Smith, Mrs. Lavern Reynolds and other
staff is greatly appreciated. Special thanks to the
students of the TCI community college who
helped with the data collection. The commitment
and unwavering support of the Staff of the
Statistics Department are recognized. The data
collection, preparation and report presentation
could not have been accomplished without the
dedication and professionalism of the staff of the
Statistics Office.

Stinten Forbes (1)

CHIEF STATISTICIAN



An Overview of the Turks and Caicos Islands

The Turks and Caicos Islands lie between 21 and 22 degrees latitude, 575 miles
southeast of Miami, Florida, around 30 miles from the Bahamas and 100 miles north of
the Dominican Republic.

They consist of two groups of islands separated by a deep-water channel about 22 miles
wide with a depth of over 7,000 feet known as the Turks Island Passage.

The Turks Islands lie to the east of the passage and include two inhabited islands, Grand
Turk and Salt Cay, and six uninhabited Cays. The Caicos Islands lie to the west of the
passage and consist of six islands, four of which are inhabited. The inhabited Islands are
South, Middle and North Caicos and Providenciales with Middle Caicos being the largest.
Parrot Cay and Pine Cay is also inhabited. The two uninhabited islands are East and West
Caicos.

The total land area of the Islands is 193 square miles or approximately 500 square
kilometers. Cockburn town is the capital of the Islands and is located in Grand Turk, the
seat of Government. Providenciales is the commercial capital and is the most populated of
the islands.

The Islands enjoy a subtropical climate with temperatures of around 77°F in the December
to March period and 83°F during April to November. Trade winds temper the higher
temperatures making the climate comfortable for visitors. Rainfall averages 25 inches per
annum in the Turks Islands and around 40 inches in the Caicos Islands. Humidity is
around 60. Relatively low for the Caribbean.

Extensive sandy beaches, exquisite coral formations and excellent dive sites are major
tourist attractions.
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Swwey of, Departing Visitors 201)

0.-

The main objective of the SODV is to

1
1
1
Tourism is an important industry in the:
Turks and Caicos Islands with considerable |

potential for growth and development. Its major iprovide sample data for computing estimates of

benefit is that of revenue and employment:ViSitor expenditures in the Islands. These

X L . .
e (1 [l el T r e et ot T :StatIStICS are a significant component of trade in

information about the industry must be available :serv1ces andyisjalsojanginflowpingthegbalancerot

1
for planning and decision-making. The departing :Pay IIEHLSE

visitors survey has therefore been designed to,
1

capture some of this information by visitors |
ithe profile, behavior patterns, opinions and
1

Also, the survey aims to provide data on

when they are about to leave these Islands.
1

The Survey of Departing Visitors (SODV) |

was conducted by the Statistics Department in :strategles and programs, to evaluate the tourism

i . . .
collaboration with the Turks and Caicos Islands :product, WO T e tde Tkiasz Y

reactions of visitors so as to inform marketing

Tourist Board. This survey was administered in |
1

March 2017 at the Departure Lounge of the)

Providenciales International Airport. This is the :
1

first departing visitor survey to be conducted !

since 2015 by the department.

The Survey of Departing Visitors was

developed to supplement the Tourism statistics |

provided by the Tourist Board. The survey is:
1

designed to determine why visitors choose the | !
| . "

country as their destination, if they spent any jfemain competitive.
1

money, how much, what they spent that money ,

on and whether the visit was up to theiri Sédﬂﬂhd COVW

expectations. Based on survey data, statistics on |

The survey was intended to cover

1
expenditures, characteristics of visit and visitors ! e e e T T

qa 5 g 1
STl T e I e e tourlsrn:the month of March 2017. A person is consid-

Seaitgast all S vl e G e el rered a visitor if he/she travels to and stay in the

. . 1
(latele s e (e te TR A s 6 iIslands for not more than one consecutive year
quarterly basis in the succeeding years.

basis.

1 . e
ifor leisure, business and other purposes, other
1

ithan the exercise of an activity remunerated
1
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Swwey lratrument

A specially designed, pre-coded survey
questionnaire was administered through personal
interview method. A training session was held

before the start of data collection to ensure that all

interviewers are fully conversant with the
questionnaire and with basic interviewing
techniques.

The questionnaire was divided into different

sections. These sections were arranged to provide
data on:
The profile of the visitor as to country of usual
residence, age, gender, visits to the Caribbean and
to TCI, islands and places visited in TCI, purpose
of visit and main source of information on visits.

The behavioural and expenditure patterns such as
travel packages, length of stay, amount and type of
expenditures.

Opinions and reactions particularly on the
factors considered in planning for the trip, time to
decide and arrange for the trip, feeling of security
in the Islands, level of satisfaction on certain

Island services, decision to return and to

recommend the Islands to other tourists.

The data collection was conducted during
the period March 21st to 27th, 2017. This was to
ensure an adequate representation of all flights
departing from Providenciales.

Only visitors fifteen years and over were
interviewed. In cases where persons were traveling

group,
characteristics were elicited from the respondent

together as a family or personal

only.

Expenditure data were obtained from the
person identified as the Head, on behalf of the
group. The respondent was required to state the
the
In cases where persons in a group
these
individual

number of persons covered in reported

expenditure.
have separate expenditure arrangements,
persons were

required to complete

questionnaires.
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many international visitors leaving the

Providenci irport over a one week period in March 2017. The survey
respondents totaled 939 tourists and accounted for 2946 tourists including their travel com-
panions.

Definition of Terms

Visitor — referred to any person visiting a country other than in which they normally reside, for
not more than one year, and whose purpose of visit is leisure and visiting friends and
relatives, business and other purposes, other than the exercise of an activity
remunerated from within the visited country. (Caribbean Tourism Organization)

Country of Usual Residence — referred to the country where the visitor resides and has lived
there for most of the past year or 12 months, or has lived in that country for a shorter
period and intends to return within 12 months.

Persons — referred to the number of persons traveling including the respondents.

number of persons trave!ing. —

Average Length of Stay — referred to the average number of nights spent in the Islands.

Average Expenditure Per Person Per day — referred to the total expenditure divided by the total
person nights.

Total Expenditures — referred to the total expenses incurred related to the visit to the Islands.
It includes both packaged and non-packaged items.

12



erns and level of satisfac-

tio tourism relate
ablel s and Rate of Growth: 2000 - 2016.
Tourist Arrival Annual Growth Rate2 Tourist Arrival Index3
Year fotal T ourist (Tourist arrival growth the last
Arrivals! gro over the last year)
(Base Year = 2000)

2000 151,372 25.2 100

2001 165,836 9.6 109.6

2002 154,961 (6.6) 102.4

2003 164,100 5.9 108.4

2004 173,081 5.5 114.3

2005 176,130 1.8 116.4

2006 248,343 41.0 164.1

2007 264,887 6.7 175.0

2009 254,788 (3.8) 168.3

2010 288,702 13.3 190.7

2012 291,723 1.0 192.7

2013 290,587 (0.4) 192.0

2014 357,722 23.1 236.3

2015 385,531 7.8 254.7

Note: | —

1—Source of data: TCl Tourist Board

2 — Computation: { [ (Tourist Arrival for the current year) / (Tourist Arrival for the previous year) ] -1 } * 100

3 — Computation: [ (Tourist Arrival for the current year) / (Tourist Arrival for the year 2000) ] * 100
Coverage: Responding Visitors and Travel Companions

The information provided in this report was based on the responses given by 939 responding

visitors and accounted for 2,946 visitors overall visitors, including their travel companions. The
number of responding visitors with travel companions was 6.1% of the total tourist arrivals and
about 24% of the average weekly arrivals for March 2017.

Table 1.2. Tourist Arrivals and Survey Respondents: March 2017

Item Number % of Tourist | % of Average Weekly
¢ Hbe Arrivals Tourist Arrivals
Tourist Board, March 2017
Tourist Arrivals for the month 48,354 100%| e
Average Weekly Arrivals for the month 12,089 25% 100%
Survey of Departing Visitors March 2017
Responding Visitor 939 1.9% 7.8%
Responding Visitors and Travel Companions 2,946 6.1% 24%

13
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HIGHLIGHTS Of THE RESULTS

The largest group of visitors came from the United States of America.

They accounted for 81.9 percent of responding visitors and 83.2 percent

of total visitors.

The Islands was a choice spot for visitors travelling with family. About §

51 percent visited with children/family and another 29.5 percent with

their spouses/partner.
There were about 55.6 percent first time visitors to the TCI and 66.7

percent were first time visitors to the Caribbean region.

Providenciales was the most frequented island with the majority of the |

visitors spending their visit on this commercial center. The top most
visited place in the TCI was the Beaches Resort.

The Islands was a favorite place for persons travelling on
vacation/pleasure (93.3 percent).

Recommendation of friends/relatives (33 percent) was the top source of

information in planning the TCI trip. Next major source was the internet e

(27.6 percent).

The average length of stay in the TCI was approximately 7 nights and

approximately $233. 86 was the average daily expenditure per person.
Approximately $4.8 million was spent by responding visitors on this
particular visit. This accounted for $ 1.93 million in packaged
expenditures and $ 2.89 million in non-packaged expenses.
Approximately 48.6 percent of the responding visitors booked their
vacation online/directly with an airline, 24.1 percent booked online
through a travel website and 22.6 percent booked through a travel agent
or tour operator.

The main factors considered with utmost importance in deciding visits

were the beautiful beaches (80 percent), ease of travel access (10.6 [

percent) and affordability (3.8 percent).

The majority of visitors (56.7 percent) took between 2 to 6 months to

decide on their visit to the TCI.

Visitors generally felt that the tourism services and product in the TCI

were very good. However, some expressed dissatisfaction with the level |

of souvenir purchases and the services of taxi/ hired cars and the |

lack of night life in the Turks and Caicos Islands.




HIGHUGHTS OF THE RESULTS (Cont'd)

There was a positive willingness among visitors to return to the Islands and
to recommend visit to TCI.

Most visitors (93.1 percent) felt safe in the TCI.

16



VISITS AND VISITORS CHARACTERISTICS
Coustry of Usal Residence Chart 1.2. Percentage of) Respording Viditors by

Covsitry of Ususl Residence: Marck 201).

The largest group of visitors to the Islands
came from the United States of America. They
accounted for 81.9 percent of the responding
visitors and approximately 83.2 percent of
responding visitors and travel companions.

Approximately 4.2 percent of the visitors
originated from Europe, particularly from Italy
and the United Kingdom. Only 1.1 percent came

from the Caribbean region. Approximately 1

percent of the visitors came from other countries
around the world. These included Israel,

Argentina and Brazil.

Table 2.1. Total Respording Visitors and Travel Companions
by Coustry of Usual Residerce: Marcl 2010

Total Tourists

Country of Usual Residence Responding Visitors Responding Visitors and Travel Companions
Number % to Total Number % to Total
Total 939 100 2946 100
United States of America 769 81.90 2452 83.23
Canada 112 11.93 367 12.46
Europe 39 4.15 86 2.92
France 4 0.43 9 0.31
Italy 6 0.64 16 0.54
Germany 1 0.11 2 0.07
United Kingdom 23 2.45 44 1.49
Other Europe 5 0.53 15 0.51
Caribbean 10 1.06 20 0.68
Bahamas 2 0.21 4 0.14
Jamaica 3 0.32 6 0.20
Trinidad 3 0.32 8 0.27
Cuba 1 0.11 1 0.03
Dominican Republic 1 0.11 1 0.03
Other Caribbean
Rest of the World 9 0.96 21 0.71
Argentina 2 0.21 4 0.14
Australia 1 0.11 3 0.10
Bermuda 1 0.11 5 0.17
Indonesia 1 0.11 2 0.07
Philippines 1 0.11 1 0.03
Poland 1 0.11 2 0.07
Saudi Arabia 1 0.11 2 0.07
United Arab Emirates 1 0.11 2 0.07



TRAVEL PARTY

The Islands was a choice place for tourists traveling with their family. Approximately 51

ercent of the responding visitors were with children and family and another 29 percent visited with

Clsrt 2. pw ‘6 W Visidors &’ their spouse/partner. Those traveling
Travel. p‘ l .M, ‘Zo'ﬂ within groups or with friends accounted for

11 percent. Only a small percentage of

Other __ Not Stated

1% \i

visitors traveled alone (6 percent).

e e e

respect to travelling with companions. Most
of the Americans traveled with children or

family (52.4 percent) and spouses or

partners (29.1 percent).

More than fifty percent of the Canadians
traveled with their family (55.4 percent) while nearly one-third (31.3 percent) traveled with spouses

or partners.

The majority of the Caribbean residents (50%) travelled alone while those coming from the rest

of the world mainly traveled with children/family (33.3%) or with spouse/partner (44.4%).

Table 2.2 Total Respording Visitors by Country of Usual Residesce
and Tnavel Party: Mancl 201).

56 277 479 101

Total 939 9 17

United States of America 769 32 224 403 92 4 14
Canada 112 6 35 62 5 2 2
Europe 39 12 14 10 3 0 0
Caribbean 10 5 0 1 0 3 1
Rest of the World 9 1 4 3 1 0 0
0 0 0 0 0 0

Not reiorted 0

United States of America 100.0 4.2 29.1 52.4 11.6 0.5 1.8
Canada 100.0 5.4 31.3 55.4 4.5 1.8 1.8
Europe 100.0 30.8 35.9 25.6 7.7 0.0 0.0
Caribbean 100.0 50.0 0.0 10.0 0.0 30.0 10.0
Rest of the World 100.0 11.1 44 .4 33.3 11.1 0.0 0.0

18



Percent (%)

RESPONDING VISITOR'S AGE GROUPING

Clart 3. Total Respordent by Age Groug:
Marck 2017

The Islands was a choice spot for
tourist between the ages of 30 to
64 years old. The largest group of
responding visitors (31.3 Percent)

were between 40 to 49 years old.

15.7 percent of the responding visi-

tors were between the ages of 30 to

39 years and 31.1 percent of
responding visitors were between
50 to 64 years old. Less than 5
percent of the responding visitors

were under 20 years old.

Age Group

Table 3. Total Respondewts by Coutry of Ususl Residemer
MASLCW MMJZO'ﬂ

Under 20 20-29yrs.  30-39yrs.  40-49yrs. 50-64yrs. 65 yrs.old

yrs. old old old old old el [ EEPEEIEE

United States of America 769 27 55 119 250 242 73 3
Canada 112 4 7 15 40 34 11 1
Europe 39 2 6 8 1 13 8 1
Caribbean 10 0 1 4 3 1 1 0
Rest of the World 9 1 2 1 0 2 1 2
United States of America  100.0 35 7.2 15.5 325 315 9.5 0.4
Canada 100.0 3.6 6.3 13.4 35.7 30.4 9.8 0.9
Europe 100.0 5.1 15.4 20.5 2.6 33.3 20.5 2.6
Caribbean 100.0 0.0 10.0 40.0 30.0 10.0 10.0 0.0
Rest of the World 1000 111 222 111 0.0 222 111 222

Date Generated: March 2017



Visits 10 the Turks and Caicos lslands and e Coariblean

The TCI was the first Caribbean
visit made by only 16.8 percent of the
responding visitors. More than 20
percent of the British and European
Citizens stated that this visit was their
first visit to the Caribbean.

Approximately 55.6 percent of
the respondents were first time visitors
to these Islands. The rest had been to
the Caribbean for a minimum of 1 visit
to a maximum of more than 10 visits.
Visitors returning for the second time
were recorded at 8.2 percent. Those on

their 3rd - 4th visits were 16.1 percent.

CHART 4. FIRSTTIME VISITORSTO THE CARIBBEAN ANDTCI BY PERCENTAGE Of
COUNTRY TOTAL: MARCH 2017

Visitors on their Sth visit or more accounted for 45.8 percent.

Among the nationalities, this was the first visit to these Islands for 55.7 percent of the Americans,

47.3 percent of the Canadians, 52.2 percent of the British Citizens, and 100 percent of other European

citizens. Surprisingly, 60 % of the visitors from the Caribbean's were first time visitors to TCI.

Table 4. Respording Visitors by Visits 1o the Caniblear and e TCI
by Courtry of Usual Residence: Manch 2017

Canada United Kingdom Other Europe

TOTAL USA
Visits N=939 N=769 N=112
Total (%) 100.0 100.0 100.0
Visit to the TCI
AL b 55.59 55.66  47.32
First time visit
Visits to the Caribbean 16.83 15.73 12.5
First time visit
Number of Previous Visits
1 5.32 5.3} 3.57
2 8.2 8.8 60.71
3or4d 16.08 16.25 17.86
5 or more . 45.79 46.03 53.57

Visits unspecified 24.6 23.54 18.75

(Percesitage 1o Column Total)
Country of Usual Residence

N =23
100.0

52.17

30.43

4.35
4.35
43.48
47.83

N=16
100.0

100

43.75

18.75
6.25
25
18.75
31.25

Caribbean
N=10
100.0

60

30

o

10
90

Other
N=9
100.0

77.78

66.67

22.22

11.11
22.22
44.44

2(




Talle S. Responding Visitors by Purpose of Visit
srd Country of Usal Residence: Manch 201)

(Percestage 1o Colimn Total)
Country of Usual Residence
. TOTAL .

Purpose of Visit USA Canada Europe Caribbean Other

939 769 112 39 10 9

Total (%) 100.0 100.0 100.0 100.0 100.0 100.0
Vacation/ Pleasure 93.3 95.1 91.1 74.4 60.0 88.9
Business/ Conference 2.7 1.6 3.6 12.8 40.0 0.0
Visit Friend/Relative 1.0 0.4 2.7 7.7 0.0 0.0
Wedding/Honeymoon 2.1 2.1 0.9 5.1 0.0 11.1
Sports 1.0 0.9 1.8 0.0 0.0 0.0

Clart S. Respording Visitors by Country of Usual Residence and Purpose of Visit: Manch 201).

100.00
90.00
80.00
70.00 |
60.00
50.00
40.00
30.00

20.00 ¢

| U AT W el e ]

10.00

0.00
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Main Somrct of, Information im Plasming #he Trip

Recommendation of friends/relatives (33%) was posted as the top source of information in planning

true for those on vacation/ pleasure and W" W VW‘y MM W ‘6
on family visits. This was also the top "‘W W pw mTﬁf and W 06 wal

source of information for the Americans,

the trip to the Islands. This was especially

Canadians and visitors from the
Caribbean.

The next major source of
information was the internet/e-mail (27.6
percent). Surfing the internet proved to be
a good medium to advertise what the
Islands has to offer to visitors. This was
followed by travel agents (6.6 percent).
Most of the Americans planned their trip
through the help of the internet and on
the advice of friends/relatives.

Advertisements and Media Print were also an effective source of information. Approximately 5.9
percent of the responding visitors planned their visits through browsing travel brochures, magazine adver-

tisements and magazine articles.

Table 6. Respording Visitors by Main Sounce of Information im Plarming the Trip
ard Country of Usual Residence: March 2010
(Percestage 1o Coluams Total)

N=939 N=769 N=112 N=39 N=10
Total (%) 100.0 100.0 100.0 100.0 100.0 100.0

Newspaper Advertisement 0.2 0.3 0.0 0.0 0.0 0.0
Newspaper Article 0.1 0.0 0.0 0.0 0.0 0.0

Advice from Friends/
Relatives 33.0 33.8 324 13.3 16.7 11.1

Travel Agent 6.6 6.0 10.2 13.3 0.0 11.1

Other 18.1 17.5 16.7 20.0 83.3 22.2
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SECTION 2: LENGTH OF VISIT ANR EXPENDITURE DETAILS
LENGTH OF VIST—neview

For the responses on length of stay, most visitors to the Turks and Caicos Islands appear
to stay for up to 6 nights. Europeans and Canadians stayed in the Islands for a longer time.
Europeans stayed for an average of 10 nights. The Americans stayed for an average of 5 nights.

“a.

Tourists who visited their friends and relatives and celebrated occasions in the Islands
stayed for an average of 6 nights. On the other hand, lovers of diving and water sports stayed for
approximately 7 nights in the TCI. Persons that came for vacation/ pleasure stayed for 8 nights
on average.

Clant). Average Length. of Stay of Visitors by Country of Usual Residence: Manch 201).

2

Vacation/ Pleasure

T T —— . 21

""7’5’5"%15 P

4 -7 21,6
Average Number of Nights

23



------—
=
-

8 — 14 days 5.9 13.4 25.0 35.9 30.0 11.1
15 days or more 2.3 0.9 9.8 10.3 0.0 0.0
Not Stated 22 3.0 1.8 0.0 10.0 11.1

Talble 8. Respording Visitors and Travel Comparnions by Length of Stay in TCI
and Purpose of Visit: Manch 2017

(Percertage 10 Row Total)

S — e

Length of Stay

(Nights) ez Vacation/ Siuic e Visit Fri.end/ Wedding/
Pleasure Relative Honeymoon
Total (%) 100.0 100.0 100.0 100.0 100.0 100.0
1 - 3 days 9.7 9.1 0.0 28.0 22.2 10.0
4 -7 days 69.2 70.2 66.7 28.0 55.6 85.0
8 — 14 days 15.9 15.9 222 20.0 22.2 5.0
15 days or more 288 22 0.0 12.0 0.0 0.0
Not Stated 2.9 26 111 12.0 0.0 0.0
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the Islands.

Data from the respondent visitors revealed that Providenciales was the most frequented place in
This is partly due to the fact that all of the visitors passed through this commercial center

of the TCI. The next popular places of visits were Little Water Cay, North Caicos and Middle Caicos.

Among the Canadians, the second most popular site was Middle Caicos. For the Caribbean,

unfortunately there were no popular places of visits outside of Providenciales.

CHART 9. ISIANDS VISTED IN THE TG! BY PERCENTAGE OF RESPONDING VISITORS: Marck 2017

O 8%
0. 3% 5{ ’
& 100% £ o Caicos ‘a‘b > 0.7%
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Easr Catcos
| West Caicos CAICOS ISLANDS
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0.4% )
kil
® 0.5%
Atlantic Ocean Caicos Barik 0.1% Qﬁ&m Bair et )
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Long Cay {Cockburm Town) 1
TURKS ISLANDS
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0 . . . ) 25 Miles g i ﬂ tf =ait Cay
0 ' ' ' ' 2'5 Kilometers Ambergnrs Cays 0.0%
Rirn Sand Canll
Table 9. WVM@ fMVWMWya& Usual Residence: March 2010
Country of Usual Residence
Rest of the
TOTAL USA Canada Europe Caribbean World
Island Visited 2946 N=2452 N=367 N=86 N=20 N=21
Grand Turk 0.5 1.1 0.8 1.2 0.0 4.8
Little Water Cay 1.1 4.0 2.2 0.0 0.0 0.0
North Caicos 0.8 2.7 1.6 2.3 0.0 0.0
Middle Caicos 0.7 1.8 3.3 3.5 0.0 0.0
South Caicos 0.1 0.1 0.0 2.3 0.0 0.0
Providenciales 100.0 100.0 100.0 100.0 100.0 100.0
Pine Cay 0.2 1.1 0.0 0.0 0.0 0.0
Parrot Cay 0.3 0.4 0.5 2.3 0.0 0.0
West Caicos 0.4 1.4 1.1 0.0 0.0 0.0
Other 0.0 0.0 0.0 0.0 0.0 0.0
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TRAVEL ARRANGEMENT

The majority of the visitors (64.54%) preferred non-packaged travel to the Islands. Most of

them were Americans and Europeans. About 35.5% made arrangement with travel agents or tour
operators. The Canadians (41.4) preferred these types of packaged arrangements. Only around
20.0 percent from the Caribbean traveled on packaged visits, while (66.67%) of visitors coming from

the rest of world arranged their travel on their own.

CHART 10. TRAVEL ARRANGEMENTS OF RESPONDING VISITORS BY COUNTRY OFf USUAL
RESIDENCE: MARCH 201.
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Etinated Total Expernditincs

Using the statistics generated from the survey and the tourism data from the TCI Tourist
Board, the estimated total expenditures for the month of March was $90.4 million. Statistics from the
Tourist Board also shows a slight decline of less than 1 percent in total tourist arrivals to the TCI for
the period January to March when compared to the same period last year.

Talle 10.1. Edimated Experditircs of Vinitors: Manch 201)

Item 2017
Average Length of Stay (Nights)! 8
Average Daily Expenditure per Person (US$)! $233.86
Total Tourist Arrivals? 48,354
Estimated Total Expenditure of Visitors for the month of March(US$)3 $90,464,532

Note:
1 - Source: Survey of Departing Visitors (March 2017)
2 —Source: TCI Tourist Board

3 — Computation: (Average Length of Stay) * (Average Daily Expenditure per Person) * (Total Tourist Arrivals)

Table 10.2. Towrist Amrivals, lntersity Ratio and Penctration Ratie: 2012~ 2016.

Year Total Tourist Arrivals Tourist Intensity Ratio® Tourist Penetration Ratio®
2012 291,723 11.2 177.8
2013 290,587 111 165.5
2014 357,722 13.7 195.1
2015 385,531 16.9 230.3
2016 453,612 17.4 229.5

Source of basic data: TCl Tourist Board

Note:
Average length of stay is assumed at 7 nights for non-survey years.
1 - Measures the average daily visitor density per km?.

Computation: — (Tourist Arrivals x Average Length of Stay) / (TCI Area of 500km? x 365 days)

2 — Measures the average daily visitor density per 1000 population.

Computation: — (Tourist Arrivals x Average Length of Stay) / (Population x 365 days) x 1,000
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VISITORS EXPENDITURE

The Turks and Caicos Islands is one of the many Caribbean countries where tourism is the main

sector of the economy. This makes the sector a vital plank in the economic structure. Expenditure by
visitors during their stay is one important aggregate needed to determine the contribution of the sector to
the economy. The collection of visitor expenditure data is often a difficult exercise, since many
respondents are either unable or unwilling to provide good accurate information. In light of the potential
for gathering noticeably flawed or deficient information, techniques for reasonably approximating data
gaps and appropriately amending any obvious inconsistencies have been developed.

Approximately $4.82 million were spent by visitors during the one-week period in March 2017.
This accounted for $1.93 million in packaged expenditures and $2.89 million in non-packaged expenses.
Among the non-packaged expenditures, accommodations and meals accounted for the largest share of
approximately 83.6 percent. Shopping expenses accounted for only 2.97 percent. This percentage could
have been much higher if only a greater variety of shops were available to the visitors. Many of the
visitors recommended that more shops be made available for tourists and complained about the souvenir
purchases.

Translated into daily figures, each visitor had spent an average daily expenditure of $233.86.
This represented approximately $256.36 for packaged expenses and $220.93 for non-packaged expenses.

By categories:

o Among the group with the largest number of visitors, the Americans were the big spenders. The

average daily expenses per person were $233.67 of which $255.05 were spent on packaged items.

o First time visitors to the Islands spent a daily average of $171.91 per person. On the other hand,

previous visitors spent around $178.57 daily.

CHART 11. EXPENDITURES OF RESPONDING VISITORS: MARCH 201).

Packaged e 3 ' '
Non-Packaged Exm v Average Daily =~ Packaged  Non-Packaged

Expenditures, 2,893,543,
60%

Expenditure  Expenditures  Expenditures

/ 71 Average Daily Expenditure Per Person
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Table 111, Experditirts of Responding Visidors
By Category of Expenditirts: Manch 201).

. Average Daily
Total Expenditures

Category of Expenditure Expenditures
Amount (US$) % of Total (US$)
Total 4,822,649.06 100.00 233.86
Packaged Expenditures 1,929,106.35 37.40 256.36
Non-Packaged Expenditures 2,893,542 62.60 220.93
Accommodation 2.022,331.33 69.89 154.41
Meals 395,480.34 13.67 30.20
Taxi/ Car Rental 114,617.30 3.96 8.75
Tours/ Excursions 136,405 4.71 10.4
Entertainment/Recreation 81,246.01 2.81 6.20
Shopping 85,967.73 2.97 6.56
All Other Spending 57,495 1.99 4.39

Table 11.2 Average Dailyy Expenditints Per Person
by Category of Experditirts and Coustry: March 201).

Average Daily Expenditures per Person (US$)
Rest of the 7

Category of Expenditure Total USA Canada FEurope Caribbean World - &
Total 233.86 237.66 212.08 240.66 115.36 187.47 :
Packaged Expenditures 256.36 255.05  256.05 230.55 190.48 238.10 »
Non-Packaged Expenditures 220.93 227.65 184.97 238.93 83.16 167.14
Accommodation 154.41 160.66 137.62 162.36. 59.18 85.71
Meals 30.20 30.64 29.21 29.14 16.33 11.90
Taxi/ Car Rental 8.75 8.59 10.10 7.42 3.37 7.14
Tours/ Excursions 10.4 11.03 7.06 8.16 1.22 12.86
Entertainment/
Recreation 6.20 5.80 5.05 5.02 3.06 4.29
Shopping 6.56 6.27 8.47 4.58 5.61 6.67

All Other Spending 4.39 4.59 3.19 3.48 0.00 9.52




Tuble 12, Average Dailsy Egponditins by Category of Experditinss and Main Pinpase of Virit:

Main Purpose of Visit
4 . Visiting .
Total
P | sparts |vacaton| ‘e || prna] | esors]

Category of Expenditure ¥ Relatives 4
Total 233.86 190.55 81.93 | 282.17 311.54 71.56 254.82
Packaged Expenditures 256.36 120.30 2.56 | 214.95 245.13 25.97 103.11
Non-Packaged Expenditures 220.93 260.79 | 161.29 349.39 377.94 117.15 406.52

Accommodation 154.41 135.53 75.22 155.58 145.09 74.68 243.79

Meals 30.20 34.02 17.99 30.4 38.45 5.84 179925

Taxi/ Car Rental 8.75 8.35 3.96 8.94 11.08 1.06 5.87

Tours/ Excursions 10.40 5.72 16.59 10.76 8.98 0.00 6.52

Entertainment/ .

Recreation 6.20 5.26 2.76 5.77 6.11 3.96 6.99

Shopping 6.56 4.88 3.46 6.79 6.18 0.00 6.06

All Other Spending 4.39 0 1.84 3.43 2.87 4.92 5.09

Talle 13. Average Dailyy Expenditints by Category of Experditurts

and Visits 0 TCl: March 207).
Visits to TCI
Total
First Time Previously Visited
Category of Expenditure
Total 233.86 171.91 178.57
Packaged Expenditures 256.36 129.67 132.56
Non-Packaged Expenditures 220.93 214.67 224.57
Accommodation 154.41 139.86 164.17
Meals 30.20 22.04 25.62
Taxi/ Car Rental 8.75 5.24 5.92
Tours/ Excursions 10..40 6.21 7.09
Entertainment/Recreation 6.20 4.49 3.3
Shopping 6.56 4.76 3.48
All Other Spending 4.39 3.02 2.51
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More than 50 percent of the visitors took 2-6 months to decide on making a visit to the Islands.
18.6 percent of the visitors consumed 7 months to 1 year before making a decision. However, visitors
from the Caribbean had a much shorter time to decide with 50 percent taking 2 weeks to 1 month and 20

percent for less than 1 week to decide on their visit to the TCI.

Table 14. Time Comsumed 1o Decide and Make Anrangements for Visit

N=939 N=769 N=112 N=39 =10 N=9
Plan Trip
Less than 1 week 30 24 2 2 2 0
2 weeks to 1 month 138 103 19 5 3
2 to 6 months 532 448 56 21 2 5
7 months to 1 Year 175 142 27 6 0 0
Over 1 year 51 43 7 1 0 0
Not Reported 13 9 1 1 1 1
Percentage to Country Total of Responding Visitors
Less than 1 week 3.2 3.1 1.8 5.1 20.0 0.0
2 weeks to 1 month 14.7 13.4 17.0 20.5 50.0 333
2 to 6 months 56.7 58.3 50.0 53.8 20.0 55.6
7 months to 1 Year 18.6 18.5 24.1 15.4 0.0 0.0
Over 1 year 5.4 5.6 6.3 2.6 0.0 0.0
Not Reported 1.4 1.2 0.9 2.6 10.0 11.1
Perctived Saljety inm 2 10 Tuble 1S. Visitors Porcetion of Saftty in the TC! by Country of

Usil Residence of Responding Visidons: March 2010,

Despite periods of upsurge in  criminal
activity the TCI is still considered safe
when compared to other destinations.

There was a general sense of being safe in

% to Coun-
the Islands among the responding visitors. try Total

Visitors felt safe even on the Islands which

. . Total 939 874 93.1
were uninhabited.

This was a reflection of the United States of America 769 718 93.4
relatively low crime rate recorded by the  Canada 112 104 92.9
TCI Criminal Investigation Department. Europe 39 36 92.3
The authorities must however continue

) Caribbean 10 8 80.0
efforts to improve the level of safety for
both residents and visitors and ensure  Restofthe World 9 8 88.9

that visitors continue to feel safe in the TCI
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Talle 16. Booking Methods wud by Visitors:

Marck 20177
(Percestage 1o Row Total)

Rest of the
World

988 769 112 39 10 9
1000 1000 1000 1000 1000 1000

USA Canada Europe Caribbean

Online/ Direct with Airline 48.6 49.9 41.1 46.2 50.0 33.3
Not Stated 4.8 4.6 4.5 2.6 30.0 11.1

Clart 12. Booking Methods waed by Visitors: March 201).

Percent (%)

~ Online/ Direct with Airline

Country of Usual Residence
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Table 1). Factors Considertd limportant im Deciding 1o Visit #e TCI: Manch 201).

100 0 100.0 100.0 100.0 100.0 100.0
80.0 79.2 88.4 69.6 87.5 50.0 88.9
3.8 4.2 1.8 0.0 6.3 10.0 0.0
10.6 12.0 4.5 4.3 6.3 10.0 0.0
1.2 0.8 1.8 13.0 0.0 0.0 0.0
4.4 3.9 3.6 13.0 0.0 30.0 111

Clart 13: Factors Comsidertd Important im Deciding 1o Viait #he TCI: Manch 201).
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Product Comportst

Visitors were generally satisfied with the tourism services in the Islands. This was the
general impression of visitors coming from all countries. Visitors from the Caribbean were however
not as satisfied as visitors from other countries. However, the overall level of satisfaction was still
not below average.

Most visitors felt that the souvenir provided in the TCI was poor. Much improvements is also
needed in the taxi/hired cars services which was judged by visitors to be average.

Chart 14. Ratmgs of Product Components by Country of Usual Residence of
= Visitors: March 2017

Chart 15. Ratmgs of Product Components by Reasons for V1s1tors
- ~Visitors: March 2017

=

AU

Vacation\ Pleasure
Sports

Business Only

Visit Friend/ Relative

WM/ Honeymoon

Accomodation Meals and Sowvenier Taxi/ Hired Overall Cost
Drints Purclases Coars of Visi

Excellent Average Very Poor
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TABLE 18. RATINGS Of PRODUCT COMPONENTS BY LEVEL OF SATISFACTION: 201).

Percentage to Total Responding Visitors

Level of Very
Product Component | Satisfaction | Excellent | Good | Average | Poor Poor Not Stated
All Responding Visitors
Accommodations Good 37.3 37.7 17.0 1.8 0.4 5.8
Meals and Drinks Good 30.1 36.1 20.3 6.9 1.4 5.1
Souvenir Purchases Average 16.2 27.9 23.3 2.8 0.7 29.1
Taxi/ Hired Cars Average 20.2 29.9 19.6 4.7 3.0 22.6
Overall Cost of Visit Good 22.7 41.4 22.0 4.5 1.2 8.2
United States of America
Accommodations Good 39.5 37.2 16.1 1.7 0.4 5.1
Meals and Drinks Good 31.2 36.4 19.6 6.6 1.3 4.8
Souvenir Purchases Average 17.4 28.4 22.9 2.9 0.7 28.0
Taxi/ Hired Cars Average 21.2 311 19.4 4.9 2.5 20.9
Overall Cost of Visit Good 23.1 42.7 21.3 4.2 1.2 7.5
Canada
Accommodations Good 25.9 47.3 15.2 3.6 0.0 8.0
Meals and Drinks Good 27.7 34.8 241 8.0 1.8 3.6
Souvenir Purchases Average 9.8 30.4 25.0 2.7 1.8 30.4
Taxi/ Hired Cars Average 14.3 28.6 19.6 4.5 4.5 28.6
Overall Cost of Visit Good 23.2 35.7 26.8 7.1 0.9 6..3
Europe
Accommodations Good 28.2 333 30.8 0.0 2.6 5.1
Meals and Drinks Average 20.5 30.8 25.6 10.3 2.6 10.3
Souvenir Purchases Poor 12.8 17.9 30.8 2.6 0.0 35.9
Taxi/ Hired Cars Poor 20.5 15.4 17.9 2.6 10.3 333
Overall Cost of Visit Average 15.4 35.9 23.1 5.1 2.6 17.9
Caribbean
Accommodations Average 30.0 0.0 1838 0.0 0.0 30.0
Meals and Drinks Average 40.0 20.0 20.0 0.0 0.0 20.0
Souvenir Purchases Very Poor 10.0 10.0 20.0 0.0 0.0 60.0
Taxi/ Hired Cars Avery Poor 20.0 20.0 20.0 0.0 0.0 40.0
Overall Cost of Visit Average 20.0 40.0 10.0 0.0 0.0 30.0
Rest of the World
Accommodations Good 41.7 42.3 16.7 8.3 0.0 0.0
Meals and Drinks Average 16.7 42.3 50.0 0.0 0.0 83
Souvenir Purchases Poor 8.3 26.9 16.7 25.0 0.0 25.0
Taxi/ Hired Cars Average 0.0 26.9 58.3 83 0.0 8.3
Overall Cost of Visit Average 0.0 46.2 41.7 0.0 0.0 8.3
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Table 19. Ratings of Product Componests by Level of Satisfpction:
Marck 201).

Level of Percentage to Total Responding Visitors
Product Component | Satisfaction [Excellent| Good Average Poor Very Not
Poor Stated

Friendliness of People Excellent 71.7 222 3.9 0.3 0.1 1.8
Airline Connections Good 46.6 33.7 6.1 1.4 0.7 115
Airport Check-in Good 47.8 33.1 10.8 4.4 18 2.0
Immigration/Customs Good 46.0 36.4 10.9 2.6 il 3.1
Accommodations Good 62.5 29.2 5.3 0.6 0.2 2.1
Restaurants Good 51.5 36.0 7.2 0.5 0.2 4.5
Night Life Average 21.7 25.6 14.4 2.7 0.5 351
Shopping Average 20.3 30.0 20.6 5.1 1.0 23.0
Beaches Excellent 86.0 8.9 1.2 0.2 0.1 3.5
Watersports Average 49.6 21.7 3.7 0.1 0.2 24.6
Environment/

Cleanliness Good 48.6 30.1 10.8 3.9 0.7 5.9
Taxi/ Hired Cars Average 35.0 29.3 9.7 2.8 1.0 223
Tours/ Excursions Poor 31.0 19.5 4.6 0.5 0.1 443
Other (please specify) na 6.1 23 0.4 0.1 0.1 90.9

Determination of Level of Satisfaction
1. The cell with percentage 51% and over.
2. Else, the cell with at least 35% percentage.
3. Else, the average to be computed as follows: { sum of [ (cell count) * (cell score) ] } / (total respondents)
where 1.00-1.50=Very Poor, 1.51-2.50=Poor, 2.51-3.50=Average, 3.51-4.50=Good, 4.51-5.00=Excellent
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WILLINGNESS TO RETURN AND RECOMMEND TCI VISIT

The majority of the visi-
(66.3%)

return to the Islands and willing

tors were willing to
to recommend a TCI visit to

others.  Approximately 24.6
expressed probable return and
recommendation of visit to the
Islands.
The TCI could expect
return visits from approximately
two-thirds of the Americans,
Canadians and responding visi-

tors from the Caribbean.

Chart 16. Respording Vivitors Willingpess 1o Returm asd
Recommend TCl Visit: Manch 201).

Definitely

Probably

1 Willingness to Return

Not

# Willingness to Recommend

YOG 3 5
A PRCIS I SRR

Table 20. Total Responding Visitors by Coustry of Usual Residence
ard Willingmess 1o Reiturn 10 TCl and Recommerd Visit 1o TCl: Manch 2010,

Willingness to Return Willingness to Recommend Visit
Eeunupieiead Total Probably | Definitely| Not | Total Probably|Definitely] Not
h . robably | Definitely .
Resid Defi ly|P |
esidence efinitely|Probably Not Not |stated Definitely|Probably Not SR
Total 939 623 231 50 15 20 939 697 191 25 6 20
United States of
America 769 522 182 42 8 15 769 579 152 18 4 16
Canada 112 70 29 3 6 4 112 80 26 3 1 2
Europe 39 22 11 5 1 0 39 27 7 3 1 1
Caribbean 10 7 3 0 0 0 10 6 3 1 0 0
Rest of the World 9 2 6 0 0 1 9 5 3 0 0 1
Percent of
Country Total 100 66.3 24.6 5.3 1.6 2.1 100 74.2 20.3 2.7 0.6 |21
(%)
dhtied SEes OF | | e Rl 5.5 10 20 | 100 | 753 198 2.3 05 2.1
IAmerica
100 62.5 25.9 2.7 5.4 3.6 100 71.4 23.2 2.7 0.9 1.8
Canada
100 56.4 28.2 12.8 2.6 0.0 100 69.2 17.9 7.7 26 26
Europe
. 100 70.0 30.0 0.0 0.0 0.0 100 60.0 30.0 10.0 0.0 0.0
Caribbean
Rest of the World 100 22.2 66.7 0.0 0.0 111 100 55.6 33.3 0.0 0.0 11.1
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IPULATION INDICATORS
DS: 1960 - 201).

Population
Annual Population
- Growth Rate® Density®

( Number of persons per

0,
(% change ) square mile )

29.4
28.8
38.4
59.4
62
64.9
68
72.8
754l
79.3
82




Table 22. Total Stay-over Viditors:

2000 - 2046,

Total Stay-Over
Year Visitors
2000 151,372
2001 165,836
2002 154,961
2003 164,100
2004 173,081
2005 176,130
2006 248,343
2007 264,887
2006 0202020 ...
2009 254,788
2010 288,702
201TF S 0 ...
2012 291,723
2013 290,587
2014 357,722
2015 385,531
2016 453,612

Percentage
Change (%)

na
na
13.3
na
na
-0.4
23!
7.8
1177/

Stay-over Visitor Avvival by Country: 2016

365,854

Country of Residence

USA

Canada

United Kingdom
Italy

France
Germany

Other EU

Brazil

Caribbean
Other

Total

Source: Turks and Caicos Islands Tourist Board

2014

289,676

37,989

4,304

1,345

789

1,457

1,890

15,5

4,721

357,722

Years

2015

315751/

36,512

6,399

1,472

1,027

388

el

1,366

16,889

4,455

385,531

2016

365,854

44,974

8,991

1,960

1,256

363

1,986

1,264

20,486

6,478

453,612

Difference

50,337

8,462

2,592
488
229
(25)

(325)
(102)
(3,597)
(2,023)

68,081

Change

16

23

41
33
22
(6)

(14)
(7)
21
45

18
41



Table 24. Stay- Over Anrivals [or e priod Jasuany - December: 2013 - 2016.

Source: Turks and Caicos Islands Tourist Board
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Teble 26. Siny-Over Arniunts by Mjor Markets for he Period Jamasnsy 1o Septemben: 2046.

January 44,241 33,935 6,826 1,607

February 41,744 33,252 5,639 206 78 675 26 179 139 1,317 233
March 50,682 41,819 5,836 217 105 686 32 228 56 1,374 329
April 49,687 41,962 5,088 167 101 620 19 136 66 1,263 265
May 33,179 27,746 2,353 112 70 585 43 114 59 1,798 299
June 37,652 33,333 1,928 89 65 555 16 173 63 1,201 229
July 43,348 36,549 2,625 147 137 1,240 31 173 109 1,663 674
August 34,868 28,019 2,509 451 207 1,303 60 135 109 1,761 314
September 19,106 14,273 1,488 2,131

Source of Publication: Turks & Caicos Islands Tourist Board

Table 2). Stay-over Arrivals [or e Period Jaruany - September: 2015 - 2016

July 35,525 43,421 22

August 33,358 34,992 5
September 15,078

’

Source of Publications: Tourist Board, P - Preliminary
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Tuble 29. Cauiae Stip Anrivils: Jasasnsy - Decemben: 200 - 2016 .

Month 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016
Jan 25 20 ) 30 32 30 29 40 37 37
Feb 19 22 20 21 34 29 24 27 37 29
Mar 21 24 23 32 38 37 12 35 30 34
Quarter 1 65 66 72 83 104 96 65 102 104 100
Apr 16 19 14 20 24 25 13 25 18 17
May 5 9 11 18 15 15 20 24 16 17
Jun 5 10 17 17 16 14 15 24 24 20
Quarter 2 26 38 42 55 55 54 48 73 58 54
Jul 6 14 15 15 17 14 15 28 22 19
Aug 11 13 15 14 13 14 20 21 21 21
Sep 11 0 11 11 11 14 18 21 18 18
Quarter 3 28 27 41 40 41 42 53 70 61 58
Oct 12 1 13 1 1 12 22 23 25 14
Nov 25 18 18 23 25 30 31 31 33 23
Dec 29 22 7 33 34 27 39 41 36 35
Quarter 4 66 51 60 67 70 69 92 95 94 72

Total 185 182 215 245 270 261 258 340 317 284
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POSITIVE COMMENTS

NEGATIVE COMMENTS

COMMENTS ON WHY YOU WILL NOT

RETURN TO TURKS & CAICOS

Beautiful beaches

Friendly and most courteous
local people of all islands
visited before

Best spot for water sport
vacation

Ease of travel

Relaxing nature of island
Relatively clean, no traffic!
Great roads, great dining
Ease of getting around
Being able to use US dollar
Friendly taxi drivers
Tranquility

Nature /Environment
Fairly safe

Warm Climate

Kite boarding was impressive
Fish Fry was great

Love the people, weather and
food

Loved the diving spots

Liked Cheshire Plantation,
Sapodilla Hill

Grace Bay area is nice

Overdevelopment happening
Overpriced, not much to see
Would like to see recycling
Island is expensive
Nothing to do when it rains
Bad Taxi Experience
The ferry is to expensive
Trash along roads
There were no bike paths

Not too many kid friendly activi-
ties

We couldn’t stay longer

No nightlife

Bad weather during visit

More options for food

Cost to fly here

Expensive souvenirs

Lack of shops near hotel
Airline connection inconvenient

Very difficult to get information
on activities

Too many stray dogs

High hotel tax is obscene
Never went snorkeling, bad weather

Far too expensive, other options closer to
home

Not enough variety of activities

Taxi fare is ridiculously expensive
Limited shopping/ night life

Grace Bay overdeveloped

Snorkeling deteriorated since last visit
Other places on bucket list

The travel was difficult, the resort was
crowded

Not to much to do if you don’t like water-
sports

Understood the tourist are being
attacked

We were warned about crime

Trip was not that special compared to
other trips we've taken

Work permit people do not care about
the island, not friendly at all

We were not a good fit with the island

The airport process for departure is ab-
solutely ridiculous.
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STATISTICAL PUBLICATIONS

MONTHLY
Trade Bulletin

ANNUALLY

Turks & Caicos Islands Yearbook of Statistics
Turks & Caicos Islands Quick Facts and Figures
Social Indicators Trends & Statistics

Vital Statistics Report

Report on Government Finance Statistics
External Trade Report

National Accounts

OTHER

Survey of Departing Visitors

Preliminary Census Report

Population and Housing Tables Census 2012
TCI Gender Profile

TURKS & CAICOS ISLANDS

Survey of Departing Visitors March 2017
STATISTICAL OFFICE

STRATEGIC POLICY AND PLANNING DEPARTMENT
SOUTH BASE, GRAND TURK

FAX: (649) 946-2557

TEL: (649) 338-3006

E-MAIL: DEPS@GMAIL.COM

WEBSITE: www.sppdtci.com


http://www.depstc.org

